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AMENDMENTS TO THE CLAIMS 
This listing of claims will replace all prior versions and listings of claims in the 

application. 

1 . (Currently amended) A method for delivery of reporting product/service rating 
information, comprising: 

(a) providing a database mat stores a plurality of user profiles corresponding to a 

plurality of users, wherein each user profile comprises at least one unique persona 
having a set of personal information data wherein the personal information data 
includes direct user inputs and information based on use of the product/service 
rating information, wherein the perso nal information includes a profile field and a 
pmfilp restriction such that the pr o fll* field contains detailed personal information 
and the profile restriction contains rules in th ff form of a pattern to restrict the, 
Ti.le.sm certain uses, w herein a first subset of users from the plurality of users 
have each submitted product/service rating data for at least one product or service 
and; wherein the product/service rating data is stored in the user profiles in the 
database corresponding to the first subset of users; 

(b) receiving from a requesting user a request for rating information for a desired 
product/service, wherein the requesting user is one of the plurality of users and 
wherein the requesting user's profile is selected from a plurality of the requesting 
user's profile s r whcro i n oach of the requesting user' s profiloo corrocpond wifr a 
uniquo user persona including uniquo poroonal informahe n; 

(c) identifying a first set of user profiles, wherein each of the users associated with 
the first set of user profiles has previously submitted product/service rating data 
for the desired product/service; 

(d) mapping the personal information data in the first set of user profiles along 
multiple dimensions to the personal information data in the user profile of the 
requesting user; 



PAGE 4(13 * RCVD AT 4/19/2007 5:13:24 PM [Eastern Daylight Time] * SVR:USPTO-EFXRF-3/20 * DNIS:2738300 * CS1D: 612 607 71 00 * DURATION (mm-ss): 0346 



..04/19/2007 16:13 FAX 612 607 7100 0005 



Serial No. 09/196,338 

In reply to Office Action mailed October 19, 2006 
Page 3 of 11 



(e) 



(0 



filtering the first set of user profiles to create a second set of user profiles, wherein 
the second set of user profiles includes a predetermined number of user profiles, 
such that the second set of user profiles includes those profiles that most closeJy 
mapped to the user profile of the requesting user along multiple dimensions; 

determining whether the second set of user profiles is sufficiently similar to the 
user profile of the requesting user to satisfy a predetermined conformity 
requirement; 



(g) repeating the filtering and determining steps automatically if the second set of 
user profiles is not determined to be sufficiently similar to the user profile of the 
requesting user, wherein [both] the predetermined conformity requirement is 
automatically relaxed mid the prodctcrminad m rm b m u fuDcr profiles is ocloctfrcly 
fceroas o d f or th o ropcatins tho fik cibi g and determining atep i and wherein 
repetition of the filtering and determining steps automatically occurs until a 
selected amount of user profiles similar to the user profile of the requesting user is 
generated such that product statistics are obtained along several dimensions; 

(h) creating a set of product/service rating data for the desired product/service, 
wherein the set of product/service rating data comprises rating information from 
the second set of user profiles, and wherein the set of product/service rating data 
also includes product/service information from a content database including at 
least information about pricing from a variety of suppliers rated by the second set 
of user profiles; and 

(i) reporting the set of product/service Taring data to the requesting user. 



2-9 (Canceled) 
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10. (Currently amended) An apparatus that delivers product/service rating information 
reports, comprising; 

(a) a processor; 

(b) a memory that stores information under the control of the processor; 

(c) a database that stores a plurality of user profiles corresponding to a plurality of 
users, wherein each user profile comprises at least one unifiuc persona havinft a 
set of personal information data wherein the personal information data includes 
direct user inputs and information based on use of the product/service rating 
information, wWin the pe r sonal information includes a profile field and a 
pmflle restriction such that the r rnfite field contains detailed personal informatio n 
and the profile restriction com™™ rales in the form of a pattern to restrict the. 
niles to certain uses, w herein a first subset of users from the plurality of users 
have each submitted product/service rating data for at least one product or service; 
and wherein the product/service rating data is stored in the user profiles in the 
database corresponding to the first subset of users; 

(d) logic that receives from a requesting user a request for rating information for a 
desired product/service, wherein the requesting user is one of the plurality of 
users and wherein the requesting user's profile is selected from a plurality of the 
requesting user's profileSr whorcm each o^hc ic q uooting uaor's profiled 
e eiTcspond with a uniqu e) user p o rsona including unique pCT segalmfeHPaaea; 

(e) logic that identifies a first set of user profiles, wherein each of the users associated 
with the first set of user profiles has previously submitted product/service rating 
data for the desired product/service; 

(f) logic that maps the personal information data in the first set of user profiles along 
multiple dimensions to the personal information data in the user profile of the 
requesting user; 
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(g) logic that filters the first set of user profiles to create a second set of user profiles, 
wherein the second set of user profiles includes a predetermined number of user 
profiles, such that the second set of user profiles includes those profiles that most 
closely mapped to the user profile of the requesting user along multiple 
dimensions; 

(h) logic that determines whether the second set of user profiles is sufficiently similar 
to the user profile of the requesting user to satisfy a predetermined conformity 
requirement; 

(i) logic that automatically repeats the filtering logic and the determining logic if the 
second set of user profiles is not determined to be sufficiently similar to the user 
profile of the requesting user, wherein [both] Ihe predetermined conformity 
requirement is automatically relaxed aftd4he-^fe4ete? mincd number of uoor 
p io filos in oolootivoly relaxed, incroa i A i J f ui Ui o r epeating th o fi ltprin g ; h -h* 
dotormining ctopa and wherein repetition of the filtering logic and detennining 
logic automatically occurs until a selected amount of user profiles similar to the 
user profile of the requesting user is generated such that product statistics are 
obtained along several dimensions; 

(j) logic that creates a set of product/service rating data for the desired 

product/service, wherein the set of product/service rating data comprises rating 
information from the second set of user profiles, and wherein the set of 
product/service rating data also includes product/service information from a 
content database including at least information about pricing from a variety of 
suppliers rated by the second set of user profiles; and 

(lc) logic that reports the set of product/service rating data to the requesting user. 



1 1 . (Currently amended) A computer program embodied on a computer-readable medium 
that delivers product/service rating information reports, comprising: 
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(a) a code segment that stores a plurality of user profiles corresponding to a plurality 
of users in a database, wherein each user profile comprises at least one unique 
persona having a set of personal information data wherein the personal 
information data includes direct user inputs and information based on use of the 
product/service rating information, wherein the pe r s onal i nfo rmation includes a 
profile field and a profile restriction sue ) -. that the profile field contains detailed 
personal information and the n rofile restriction contains rules in the form o fa 
pattern to restrict the rules to certain uses, w herein a first subset of users from the 
plurality of users have each submitted product/service rating data for at least one 
product or service; and wherein the product/service rating data is stored in the 
user profiles in the database corresponding to the first subset of users; 

(b) a code segment that receives from a requesting user a request for rating 
information for a desired product/service, wherein the requesting user is one of 
the plurality of users and wherein the requesting user's profile is selected from a 
plurality of the requesting user's profile s, whoroin each of the T B qu estfflg-ttBer^ 
profUos correspond wi th u uiii q uu ut.oi pci-s o n n in nl n rli ng, n n iqi i ft per-seftal 

(c) a code segment that identifies a first set of user profiles, wherein each of the users 
associated with the first set of user profiles has previously submitted 
product/service rating data for the desired product/service; 

(d) a code segment that maps the persona) information data in the first set of user 
profiles along multiple dimensions to the personal information data in the user 
profile of the requesting user, 

(e) a code segment that filters the first set of user profiles to create a second set of 
user profiles, wherein the second set of user profiles includes a predetermined 
number of user profiles, such that the second set of user profiles includes those 
profiles that most closely mapped to the user profile of the requesting user along 
multiple dimensions; 
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(f) a code segment that determines whether the second set of user profiles is 
sufficiently similar to the user profile of the requesting user to satisfy a 
predetermined conformity requirement; 

(g) a code segment that automatically repeats the filtering logic and the determining 
logic if the second set of user profiles is not determined to be sufficiently similar 
to the user profile of the requesting user, wherein [both] the predetermined 
conformity requirement is automatically relaxed and the pred e t e rmined number of 

uoci niulilubuouhibti' I'ly ii 1 1 i 1 fin " ntinrthpfiltorinnn* 

determining steps and wherein repetition of the filtering logic and determining 
logic automatically occurs until a selected amount of user profiles similar to the 
user profile of the requesting user is generated such that product statistics are 
obtained along several dimensions; 

(h) a code segment that creates a set of product/service rating data for the desired 
producVservice, wherein the set of product/service rating data is from the second 
set of user profiles, and wherein the set of product/service rating data also 
includes product/service information from a content database including at least 
information about pricing from a variety of suppliers rated by the second set of 
user profiles; and 

(i) a code segment that reports the set of product/service rating data to the requesting 



user. 



12-24 (Canceled) 



25- (Previously presented) The method of claiml, further comprising mapping of the 
personal information data based on pattern matching. 
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26. (Previously presented) The apparatus of claim 10, wherein the personal mformation data 
is mapped with pattern matching logic. 

27 (Previously presented) The apparatus of claim 10, wherein the individual users have a 
plurality of user profiles, and wherein user access the user profiles through intention-centric 
interfaces. 

28. (Previously presented) The computer program of claim 11, and further comprising a code 
segment that maps 1he personal information data with pattern matching logic. 

29 (Previously presented) The computer program of claim 11. and further comprising a code 
segment that allows individual users to establish a plurality of user profiles, and wherein users 
access the users profiles through an intention-based interface. 
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